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Rhetorical Aspects Used In “Halftime in America Commercial”
Write a detailed 1 paragraph analysis of 1 rhetorical aspect of the commercial "Halftime in America". Be sure to relate in your analysis how the rhetorical device you have chosen to focus on sells to the intended audience.
[bookmark: _GoBack]The narrator in the commercial video uses a rhetorical aspect of convincing his target audience, the Americans. First, the narrator in the ad embraces ethos. It is rhetoric that appeals to the credibility, honesty, and reliability of the narrator's information. Usually, ethos is meant to convince the target audience. For instance, the narrator in the video "Halftime in America commercial" convinces Americans there is a need to give a "heavy punch" in the half-time of the American dream (CLINT EASTWOOD 1: 02). They have failed many times as a nation through wars, but now it is their time to give the last blow to determine their winning. The second rhetoric is pathos, which aims at convincing viewers to have an emotional; response. In the video "Halftime in America commercial," the images of people at work, industrial undertakings, and other activities give the audience the inspiration and energy to work hard (CLINT EASTWOOD 1: 07). They feel the urge to rise and start working right away and ensure they will never succumb to any challenge as a nation. Lastly, logos is evident in the video and focuses on the use of facts and figures. The narrator in the commercial video embraces scientific logic and gives the reason why Americans should work hard. The audience learns that they have tried numerous times, but it is never too late. Therefore, there is a need for them to work extra-hard, considering their efforts before.
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